


RED ANGUS BULL SALE AVERAGES
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REACHING COMMERCIAL CUSTOMERS

SPRING 2022
® 80 SPEAKING OPPORTUNITIES
® 424 IMPACTFUL CONTACTS ESTABLISHED AT SALES
® 61 RANCH VISITS ,
® DEVELOPED TARGETED VISIT LIST FROM BULL SALE CONTACTS ,




VOLUME OF HIGH SELLERS IN SPRING

Bulls Sold for S15K or More Spring Bull Sales Averaging Over S5K :
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GENETIC PROFILE
OF HIGH SELLING
BULLS

*BULLS BRINGING $15,000 OR MORE
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CORRELATION BETWEEN SALE PRIGE AND EPD'S
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GCORRELATION BETWEEN SALE PRIGE AND EPD’S - O YEAR AVERAGE
Spring 2017- Spring 2022
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REGRESSION GOEFFICIENTS:

SPRING 2017-SPRING 2022 BULL SALE
DATA

267.329 2
-429.991

00 wwep 0 615.215

521.457

165.548

0@ meD 00 -111.454

22222 WpGEPD 00 46.483

64.664 :
156.705
239.708 "
-129.848
58.464 .
225.4 '
211.029

Example interpretation: In the Spring 2022 sale season, a 3.05 unit increase in CED EPD resulted in a $267.33 increase in sale price.

Each sale season’s EPD values were standardized. With this approach, the regression coefficients are based on a one standard deviation change within a sale season versus a
one-unit change in the EPD. DMI was not included as it was not available for all animals. In addition to the EPD effects, sale season, if an animal had a genotype, and producer
name were also fit as categorical effects. An ANOVA test was conducted to see which variables were significant. All the effects included in the model were significant.




MATING TYPE OF SALE BULLS

| %ofBullsSold

ET 11% S 6,117
Al 43% S 5,441
NATURAL 46% S 4,651

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




GATEGORY OF SALE BULLS

% of Bulls Sold

1A 34% S 5,231
1B 8% S 5,334
2 4% S 4,399
3 3% S 3,742

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




GENOMIC TESTING

| %ofBullsSold

GGP 48% S 5,455
No Genomic Data 52% S 4 879

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




FALL 2021 FEMALES MARKETED AT BULL SALES
| Commercial Females | Registered Females _

Bred Cows $1863 $3546

55 $1993 14 $4486
Bred Heifers 1390 52023 237 $4278
Open Heifers 105 S$1305 135 S3377
Heifer Calves 75 $850 34 $3664




SPRING 2022 FEMALES MARKETED AT BULL SALES

_ Commercial Females | Registered Females
1628 52913

Cow/Calf Pair 160 S2,478 57 S3,031
Bred Heifers 344 S1,927 236 S3,176
Open Heifers 1756 51,413 717 S2,372
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FEMALES MARKETED AT BULL SALES
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FALL2021&
SPRING 2022
SALES BY STATE

_ Lid of Sales # of Bulls % of Total Bulls
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5,885
5,804
6,290
4,267
4,037
4,127
3,917
3,938
4,605
4,605
5,363
4,897
5,095
5,680
5,049
4,613
5,179
3,855
3,075
4,098
3,796
6,469
6,469
4,447
4,869
3,974
4,634
4,361




FALL 2021 & SPRING 2022 SALES BY REGION

I 25%

2022 head
6% $5363

470 head
$4447 6%

493 head
$5049

7%

613 head
$6469




ERII 29091 o CDRINE 27129 'I'I!lllqsrins BY STAT

0.18% MT 19.15%

AR 0.16% NC 0.19%
AZ 0.08% ND 9.67%
CA 0.99% NE 15.04%
CcoO 3.01% NM 0.84%
FL 0.59% NV 0.46%

GA 0.21% NY 0.03%
1A 3.25% OH 0.03%

ID 2.29% OK 2.88%

IL 0.21% OR 3.54%

IN 0.02% SD 11.73%

KS 7.60% TN 0.64%
KY 0.24% X 3.79%
ME 0.02% uT 0.22%
M 0.05% WA 1.98%
MN 3.92% WI 0.80%
MO 2.87% WV 0.02%
MS 0.05% WY 3.27%
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FACGTORS AFFECTING SALE AVERAGES:




FACTORS AFFECTING SALE AVERAGES:

$6,500
$6,000
$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500
$2,000

$4,239

Less than 50

NUMBER OF BULLS OFFERED

$5,814

50 to 100 Over 100

g QUANTITY OF SALES
W Average Price

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




FACTORS AFFECTING SALE AVERAGES:

AGE OF BULLS OFFERED

$6,000
$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500
$2,000

$5,129

Yearling

$5,783

18 Month Olds 2 Year Olds

@ Yearling
18 Month Olds
= 2 Year Olds

; QUANTITY OF SALES
W Average Price

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




FACTORS AFFECTING SALE AVERAGES:

MULTIPLE BREEDS OFFERED?

$6,000
$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500
$2,000

$4,744 $4,763

W Average Price

QUANTITY OF SALES

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff

= No

Yes




FACTORS AFFECTING SALE AVERAGES:
SUBJECTIVE FOOT SCORE

$6,500
$6,000
$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500
$2,000

$6,021 ,4//
$4,537 $4,578 //%
7
/
Below Average Average Above Average

. UANTITY OF SALES
W Average Price s

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff

= Below Average
Average

= Above Average




FACTORS AFFECTING SALE AVERAGES:
GLIPPED/TORGHED OR NATURAL?

$5,000
$4,500
$4,000
$3,500
$3,000
$2,500

$2,000

$4,834 "
y///
Natural Clipped/Torched

. UANTITY OF SALES
W Average Price s

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff

Natural
Clipped/Torched




FACTORS AFFECTING SALE AVERAGES:
PERGEPTION & REPUTATION




CATALOG SCORE

® PAPER QUALITY & BINDING
® COLOR VS. BLACK & WHITE
® PICTURE QUALITY

® ORGANIZATION/LEGIBILITY

® INFORMATION




FACTORS AFFECTING SALE AVERAGES:
CATALOG QUALITY SCORE

$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500

$2,000

$3,932

Oto3

$4,949

5

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff

$4,456

4

W Average Price

m0to3

QUANTITY OF SALES




FACTORS AFFECTING SALE AVERAGES:

$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500
$2,000

NUMBER OF YEARS HAVING SALE

I I I I %/% =

years

. UANTITY OF SALES
W Average Price Q

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




FACTORS AFFECTING SALE AVERAGES: | §
SETTING




FACTORS AFFECTING SALE AVERAGES:

SALE LOGATION

$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500
$2,000

$5,029

Ranch

b $4,458

I I \

Sale Barn Other (Feedlot,
Fairgrounds, etc.)

: QUANTITY OF SALES
W Average Price

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff

Ranch

Sale Barn

= Other (Feedlot,
Fairgrounds, etc.)
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FACTORS AFFECTING SALE AVERAGES:
ULL PRESENTATION TYPE




FACTORS AFFECTING SALE AVERAGES:
ONLINE BIDDING AVAILABILITY

2020 2021 2022 E,
2% 1% ?

W
-

@ No

Yes

90% 93% 98% 99%

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




FACTORS AFFECTING SALE AVERAGES:
SUPPLEMENTAL DATA
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FACTORS AFFECTING SALE AVERAGES:

LTRASOUND DATA
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FACTORS AFFECTING SALE AVERAGES:

EED INTAKE DATA
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FACGTORS AFFECTING SALE AVERAGES:

GCUSTOMER SERVIGE




GUSTOMER SERVICE SCORE

HOSPITALITY: PRE AND/OR POST SALE
EVENT

INSURANCE OFFERED
TOP DOLLAR ANGUS PARTNER

FIRST BREEDING SEASON GUARANTEE

DAY OF PICKUP DISCOUNT

® VOLUME DISCOUNT

® HEALTH GUARANTEE/ VETERINARIAN ON-SITE
® A BAG OF TAGS FOR EVERY BULL PURCHASED
® FREE DELIVERY

® “OTHER” CUSTOMER SERVICE ‘




FACTORS AFFECTING SALE AVERAGES:
CUSTOMER SERVICE SCORE ..

$7,000
$6,500
$6,000
$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500
$2,000

$3,557

Oto 2

$6,524
S5,788 -
m(0to?2 -
2R 3to4
54,159 36% o 5 to 6
w7108
= 9to 10

P 4 5to6 7t08 9to 10

; QUANTITY OF SALES
W Average Price

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




FACTORS AFFECTING SALE AVERAGES:

$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500

$2,000

HOSPITALITY

$5,032
$4,630

No Additional
Events

Pre &/or Post Sale
Event

No Additional Events Pre and/or Post Sale Event

) QUANTITY OF SALES
W Average Price

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




FACTORS AFFECTING SALE AVERAGES:
INSURANGE OFFERED

$5,500

$4,985

2 No
‘ Yes
65% :
& ,‘
%
Yes e

QUANTITY OF SALES

$5,000

$4,500 $4,329

No

W Average Price

$4,000
$3,500
$3,000

$2,500

$2,000

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff




FACTORS AFFECTING SALE AVERAGES:
TOP DOLLAR ANGIIS PARTNER
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FACTORS AFFECTING SALE AVERAGES:
AY OF PICKUP DISCOUNT




FACTORS AFFECTING SALE AVERAGES:
VOLUME DISCOUNT
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FACTORS AFFECTING SALE AVERAGES:

$5,500
$5,000
$4,500
$4,000
$3,500
$3,000
$2,500

$2,000

FREE DELIVERY

$4,940

Yes

QUANTITY OF SALES

$4,089

No

W Average Price

¥

*Data compiled from Fall 2021 and Spring 2022 sales attended by RAAA Staff

@ No

Yes




FACTORS AFFECTING SALE AVERAGES:
BAG OF TAGS FOR EVERY BULL PURC




